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Dynamic Community Development

In the City, traditional agriculture, such as wet-rice farming and cultivation of
pears and chestnuts, has been conducted. In addition to them, the City also
engages in the production of Porotan, a new variety of chestnut, and olive oil, the

commercialization of local fruit sweets, and market expansion. For commerce, it
strives to create new charm of the City by developing environmentally friendly
shopping promenades and holding various events. For industry, the City promotes
the establishment new business facilities in collaboration with existing
companies, including the Higashimatsuyama Industrial Park.

For tourism, the City becomes crowded with visitors during the Peony Festival,
Summer Festival, and Japan Three-Day March. Old shrines and temples also
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attract many visitors on New Year’ s Day and when a votive tablet market (Ema
Ichi) is held. There are also many healing locations that attract many visitors,
such as the Saitama Children’ s Zoo featuring koalas.
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City by enhancing the charm of each store through new efforts, such as Yoshiyuki Ito
Machi-bar events.
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