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Prosperous Coexistence

Our company has grown together with Higashimatsuyama City
since 1939. | have a special attachment to the city. Under the
corporate theory, we have returned part of the profit to the
community in the form of cooperation in various events such as
Japan Three Day March, Peony Festival, Fireworks Festival, Samba
Carnival, etc. Now being a globally developing company based in
Germany, about 2,500 employees never spare continuous support.
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In order to activate the local economy, competitive industry should be fostered.
In the economic ripple effect, collaboration between consumers and producers,
and corporate and university contribute to the establishment of industry-specific
incubation facilities, which leading to the promotion of employment. Studying
and publicizing the local history and culture boost sightseeing industry, attracting
people from the city and beyond.
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Economy / Industry

Agricultural products with added value are
popular: organic foods and crops with less
chemical fertilizer, brand rice, and Pick-Your-Own
fruits orchard are in spotlight. With collaboration of
the Federation of Societies Commerce and
Industry, unique events and sales promotion are
taken into practice. The enterprises are vigorously
invited to the city which is proud of its traffic
convenience to the metropolitan Tokyo area.
Trying to bolster competitiveness against mass
sale store, more than 80 retailers organized their
"one and only" unique products campaign.
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